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This book presents selected papers from the 10th International Workshop of Advanced Manufacturing and Automation (IWAMA 2020), held in Zhanjiang, Guangdong province, China, on October 12-13, 2020. Discussing topics such as novel techniques for manufacturing and automation in Industry 4.0 and smart factories, which are vital for maintaining and improving economic development and quality of life, it offers researchers and industrial engineers
insights into implementing the concepts and theories of Industry 4.0, in order to effectively respond to the challenges posed by the 4th industrial revolution and smart factories.
Russell and Taylor's Operations and Supply Chain Management, 10th Edition is designed to teach students understand how to create value and competitive advantage along the supply chain in a rapidly changing global environment. Beyond providing a solid foundation, this course covers increasingly important OM topics of sustainability, corporate social responsibility, global trade policies, securing the supply chain, and risk and resilience. Most importantly,
Operations Management, Tenth Edition makes the quantitative topics easy for students to understand and the mathematical applications less intimidating. Appropriate for all business students, this course takes a balanced approach to the foundational understanding of both qualitative and quantitative operations management processes.
Whilst many of us would agree that human rights are more important than corporate profits, the reality is often different; such realities as child labour and environmental destruction caused by corporate activities make this patently clear. Recognising that balancing human rights and business interests can be problematic, Corporate Accountability considers the limits of existing complaint mechanisms and examines non-judicial alternatives for conflict
resolution.
AUDITING: A RISK-BASED APPROACH TO CONDUCTING QUALITY AUDITS integrates the latest updates, fraud risks and ethical challenges?whether it's the AICPA and IAASB's clarified standards to harmonize auditing standards in the U.S. and abroad, the Committee of Sponsoring Organizations (COSO) of the Treadway Commission's updated Internal Control-Integrated Framework or the AICPA recently issued new audit sampling guidance. New
end-of-chapter problems as well as new cases provide valuable hands-on experience while demonstrating the relevance of chapter topics and helping students refine both reasoning and auditing skills. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Enhancing the Role of Business in the Fight Against Corruption
Contemporary Concepts and Cases
A Report to the Committees on Appropriations, United States Congress
Adidas, Puma and the Making of Modern Sport
Auditing: A Risk Based-Approach to Conducting a Quality Audit
Current Trends and Challenges in Graphics Recognition
Mass Customization Strategies

Unlacing the story of how sport became so full of money � Today, sport is big business, and Adidas and Puma are two of the biggest global brands, paying stars, clubs and competitions to wear their label, dominating everywhere from football pitches to magazine pages. This is the incredible story of how the rivalry
between two brothers turned sport into an industry. Pitch Invasion also tells the tales of some of the greatest sportsmen of all time, revealing the Pele pact, Boris Becker�s unfortunate contribution to the demise of Puma, and just how Adidas helped Mohammed Ali win his biggest fight. Reaching right up to today�s
world of multibillion-dollar corporations, looking at how the arrival of Nike affected the pitch and the significance of Adidas�s recent takeover of Reebok, this is an incredible sporting drama of competition, greed, bribery, passion and shoes.
If you are new to both JavaScript and programming, this hands-on book is for you. Rather than staring blankly at gobbledygook, you'll explore JavaScript by entering and running hundreds of code samples in Firebug, a free JavaScript debugger. Then in the last two chapters, you'll leave the safety of Firebug and hand-code
an uber cool JavaScript application in your preferred text editor. Written in a friendly, engaging narrative style, this innovative JavaScript tutorial covers the following essentials: Core JavaScript syntax, such as value types, operators, expressions, and statements provided by ECMAScript. Features for manipulating XHTML,
CSS, and events provided by DOM. Object-oriented JavaScript, including prototypal and classical inheritance, deep copy, and mixins. Closure, lazy loading, advance conditional loading, chaining, currying, memoization, modules, callbacks, recursion, and other powerful function techniques. Encoding data with JSON or
XML. Remote scripting with JSON-P or XMLHttpRequest Drag-and-drop, animated scrollers, skin swappers, and other cool behaviors. Optimizations to ensure your scripts run snappy. Formatting and naming conventions to prevent you from looking like a greenhorn. New ECMAScript 5, DOM 3, and HTML 5 features such
as Object.create(), Function.prototype.bind(), strict mode, querySelector(), querySelectorAll(), and getElementsByClassName(). As you can see, due to its fresh approach, this book is by no means watered down. Therefore, over the course of your journey, you will go from JavaScript beginner to wizard, acquiring the skills
recruiters desire.
The supply chain is at the heart of every successful business organization's decision-making process. This textbook explains how to create a winning supply chain management strategy by spotlighting how senior executives in European and US companies have turned their supply chains into strategic weapons designed to
convert threats, risks and outside pressures into competitive advantages. Strategic Supply Chain Management contains twenty real-world cases, all of which have been field researched by a top author team and tested out in the classroom. Each case adopts an executive leadership perspective to illuminate the real
dilemmas faced by managers. The authors draw on their extensive classroom and industry experience to ensure that the writing style is geared towards an executive education readership. This elite case package will provide a complete teaching resource and authentic learning experience for MBA and executive education
classes in Supply Chain Management throughout the world.
Your Adobe Creative Cloud package includes two components: 1) Online access to Adobe Creative Cloud updates on your CourseMate product, and 2) the CS6 edition of your Adobe book. CourseMate enriches your learning with thorough, chapter-by-chapter summaries of the new Adobe Creative Cloud release. Authorcreated video introductions cover each chapter's learning objectives, emphasizing their importance for the contemporary design professional. Flashcards, quizzes, and games are also included. Your printed book covers fundamental concepts, starting with the workspace and proceeding logically and intuitively to more
advanced topics. Step-by-step tutorials and user-friendly design result in a resource that is comprehensive, clear, and effective. Contact your Learning Consultant to learn more about how CourseMate can enhance the way you teach and your students learn. The online Creative Cloud content updates are for the June 2013
release of Adobe Creative Cloud. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Innovations in Responsible Enterprise
By the Sweat and Toil of Children: Consumer labels and child labor
Labour Rights and Sportswear Production in Asia
Nurturing Science-based Ventures
Identities, Commodities and the Politics of Representation
Encouraging the Contribution of Business to the Environment
Annual Report on the OECD Guidelines for Multinational Enterprises 2003 Enhancing the Role of Business in the Fight Against Corruption
This wide-ranging reader locates supply chain management, leanproduction and related practice within the holistic concept oftotal product systems. Demonstrates the strategic relevance of managing supply chainsand supply networks to organizational performance and to a range ofbusiness functions, including finance, design, production,environmental management, information systems, and marketing. Considers sustainable
supply chain management across theservice, manufacturing and process sectors. Reflects the radical changes in organizational beliefs,practices and processes that are necessary for a shift to supplychain management in contemporary, global, competitiveconditions. Considers particular issues and challenges for micro, small,and medium-sized enterprises. Contains readings that are interdisciplinary and internationalin focus.
Out of Bounds: Racism and the Black AthleteABC-CLIO
The OECD Guidelines for Multinational Enterprises are recommendations to international business for conduct in such areas as labour, environment, and the fight against corruption. The focus of this edition is the environment.
This book presents innovative strategies for sustainable, socially responsible enterprise management from leading thinkers in the fields of corporate citizenship, nonprofit management, social entrepreneurship, impact investing, community-based economic development and urban design. The book’s integration of research and practitioner perspectives with focused best practice examples offers an in-depth, balanced analysis,
providing new insights into the social issues that are most relevant to organizational stakeholders. This integrated focus on sustainable social innovation differentiates the book from academic research monographs on stakeholder theory and practitioner guides to managing traditional Corporate Social Responsibility (CSR) programs. Managing for Social Impact features 15 contributed chapters written by thought leaders, industry
analysts, and managers of global and local organizations who are engaged with innovative models of sustainable social impact. The editors also provide a substantive introductory chapter describing a new strategic framework for enhancing the Return on Social Innovation (ROSI) through four pillars of social change: Open Circles, Focused Purpose Sharing, Mutuality of Success, and a Persistent Change Perspective.
A Reader
Sport, Culture and Advertising
The Complete Sneaker Reseller Guide Volume 2
Strategies to Advance Corporate Accountability
Maîtrisez BOB OLE
Strategic Supply Chain Management

This collection of essays highlights the controversies surrounding racism in sports and African American athletes, examining the racial discrimination that exists in one of the most public arenas in the 21st century. • Enables readers to comprehend how sports influence—and are influenced by—society, and grasp that both race and sports are powerful social
constructions • Contains contributions from sociologist and social theorist Joe Feagin, a highly respected authority on the subject of race • Identifies and discusses the institutional barriers and personal practices regarding African Americans that perpetuate racism in sports and our society at large
Despite the range of theoretical and methological positions adopted and the wide range of issues and topics related to advertising covered by cultural studies, relationships between sport and advertising have been largely overlooked. Given its gobal popularity and its prevalence across the spectrum of cultural and commercial life it is not surprising that scholars
interrogating the cultural politics of sport have begun to recognise advertising as an important site for the analysis of power relations, cultural politics and cultural repesentation. Sport, Culture and Advertising presents a first step towards understanding the relationship between advertising and identity with a focus on sport. The book will be useful for scholars across a
range of disciplines and will be of interest to students looking for a more critical examination of the commercial realm of sport.
This book includes over 30 real-life, up-to-date, award-winning case studies in scientific fields such as biotechnology, biomedicine, high-tech engineering and information technology. The case studies are arranged in modules that track the typical life cycle of creating and growing a new venture, which presents a comprehensive picture of entrepreneurial activities. The
text is written in a language and style that managers will appreciate.
The sneaker culture is ravenous. Certain shoes that retail for $120 to $250 move steadily in the aftermarket on sites like Stock-X, eBay, and Goat for 2-3 times retail, sometimes more. In fact, Stock-X now does millions of dollars per month in sneaker trading alone. Everywhere you go these days, you see sneakerheads rocking the latest heat. Trading sneakers in the
secondary market is fast becoming a legitimate installation in our culture, and a pretty damn cool one at that. In this much anticipated follow-up to his bestselling sneaker reseller guide, the Sole Master guides aspiring sneaker chefs to next-level success. One only needs to be armed with the tactics taught in the first volume, and have a little experience under their belt,
to be ready to step up to becoming a serious operator. Do you want to know exactly how the top sneaker resellers cop 25+ pairs of the hottest releases? Would you like to pick the Sole Master’s brain and benefit from his experience running what is now one of the largest sneaker “cook groups” on Twitter? Find yourself a quiet spot, open this new 24,000-word training
manual, and be prepared to take notes. Nothing is held back. You’ll come away from this text knowing everything the master chefs know. So let’s get started…
The Allure of Cinematic Presentation and Critical Thinking
Northwestern Journal of Technology & Intellectual Property, Vol. 9, No. 3
Professional and Business Ethics Through Film
The Case of Indonesia
Protecting Apparel Workers Through Transnational Networks
By the Sweat and Toil of Children
Going Big with the Sole Master
Contains the reports of state departments and officials for the preceding fiscal biennium.
Die 29-jährige Ngadinah hat in Indonesien Fußballschuhe für den multinationalen Konzern adidas genäht. Gleichzeitig kämpfte sie als Gewerkschafterin gegen die schlechten Bedingungen an ihrem Arbeitsplatz. Dafür verbrachte sie 2001 einen Monat im Gefängnis.In ihrem Kampf fand sie Unterstützung bei einem transnationalen Akteursnetzwerk, bestehend aus Nichtregierungsorganisationen und Gewerkschaften, das weltweit für die
Einhaltung internationaler Sozialstandards in der Bekleidungsindustrie kämpft. Mitglieder dieses Netzwerkes üben in den Konsumentenländern gezielt Druck auf Bekleidungsunternehmen wie adidas oder Karstadt aus, um die Situation der Arbeiter/innen in den Produktionsländern zu verbessern.Diese politikwissenschaftliche Untersuchung zeigt anhand der Geschichte von Ngadinah und zwei weiteren exemplarischen Fällen, wovon
eine erfolgreiche Arbeit des Netzwerkes abhängt, so dass die Näher/innen in den „Weltmarktfabriken“ menschenwürdigere Konditionen vorfinden.
Number of Exhibits: 1
Operations Management: Contemporary Concepts and Cases, is an ideal book for the instructor seeking a short text with cases. This book employs a cross-functional perspective, appealing to non-majors and practical for use inan MBA level course in operations management. The size and price of the bookalso make the text attractive for the cross-functional curriculum where students are required to purchase more than one text. The
cases offer variety in length and rigor; and several are from Harvard and Darden. This mix makes the book appropriate for both undergraduates and MBA students.
The New Cultural Economy of the New Zealand All Blacks
COVENTRY'S LESSEE v. COLLINS (1817)
Critical Debates and Contemporary Practice
Annual Report on the OECD Guidelines for Multinational Enterprises 2004 Encouraging the Contribution of Business to the Environment
An International Case Perspective
Operations and Supply Chain Management
JavaScript for Absolute Beginners

Unlacing the story of how sport became so full of money ... Today, sport is big business, and Adidas and Puma are two of the biggest global brands, paying stars, clubs and competitions to wear their label, dominating everywhere from football pitches to magazine pages. This is the incredible story of how the rivalry between two brothers turned sport into an industry. Pitch Invasion also tells the tales of some of the greatest sportsmen
of all time, revealing the Pele pact, Boris Becker’s unfortunate contribution to the demise of Puma, and just how Adidas helped Mohammed Ali win his biggest fight. Reaching right up to today’s world of multibillion-dollar corporations, looking at how the arrival of Nike affected the pitch and the significance of Adidas’s recent takeover of Reebok, this is an incredible sporting drama of competition, greed, bribery, passion and
shoes.
"Chinese journalist Shi Tao did not report on the 2008 Olympic Games in Beijing because he was serving a prison sentence for divulging a "state secret." Using his Yahoo! e-mail account, Shi Tao sent a message about restrictions imposed on local journalists to the U.S.-based Asia Democracy Foundation. Chinese authorities tracked him down with the assistance of Hong Kong based Yahoo! Holdings Ltd., a Yahoo! foreign
subsidiary that provided China's state security apparatus with details allowing the communications to be traced back to Shi Tao's computer. Privacy rights and free expression advocacy organizations accused the company of complicity in the government's violation of Shi Tao's rights. When challenged by rights activists concerning his corporation's role in the journalist's imprisonment, Jerry Yang, Yahoo's U.S.-based co-founder
reportedly claimed his company was simply complying with local laws. Nigerian environmental and human rights activist Ken Saro-Wiwa did not vote in Nigeria's democratic elections that ended years of military rule because he was executed by the ruling military dictatorship in 1995 for engaging in dissent. An ethnic Ogoni, Saro-Wiwa, had campaigned for increased autonomy for his community, a minority group residing in the
oil-producing region of the country. He had organized protests against the environmental damage created by the drilling operations of Royal Dutch Shell and other oil companies in his community. Saro-Wiwa was "tried" by a special military court under procedures inconsistent with international fair trial standards, convicted along with the other "Ogoni Nine," and hanged. When criticized for its silence with respect to the SaroWiwa's trial, a member of Shell's general management reportedly stated the company was not in a position to question or comment on the country's rules, regulations or procedures. Colombian trade unionist "Pablo Perez 50" did not live to see the Colombian government reach a peace accord with the FARC guerrilla movement and adopt sweeping land restitution to return those forcibly displaced by violence during the country's
conflict to their homes. "Pablo Perez 50" worked on a banana plantation that supplied Chiquita Brands International until the evening he was kidnapped and killed by the armed paramilitary organization that provided the company with security. In a settlement of criminal charges with the U.S. Justice Department, Chiquita was fined for violating U.S. anti-terrorism laws for making payments to designated foreign terrorist
organizations. Yet, the civil claims of thousands of Colombians who suffered abuses allegedly due to Chiquita's complicit conduct were rejected by a federal court in the United States leaving victims with fewer forums for accessing a judicial remedy. Company representatives maintained there was no choice but to cooperate with paramilitaries given the complicated context of the country's conflict situation"-File No. 288
Mass customization is a business concept for every organization. Mass customization is not simply understood as a business strategy, but also as a concept for supporting other business goals such as the operation of a mass or craft manufacturing business. This book presents seven different mass customization strategies and the competencies needed to successfully implement theses strategies. The findings presented with this book
Page 1/2

Where To Download About This Document Adidas
and doctoral dissertation are derived from case study research. The book documents 14 mass customization case studies and presents a new form of case study research, the industry research group. "Mass Customization Strategies" is recommended for researchers in the field of mass customization and customer integration as well as for managers and consultants. The author - Klaus Moser - is a Project Leader at Boston Consulting
Group (BCG) and a research affiliate of the TUM Research Centre for Mass Customization & Customer Integration, Technische Universitaet Muenchen, Germany.
California. Court of Appeal (6th Appellate District). Records and Briefs
Managing for Social Impact
Operations Management
Hearings Before a Subcommittee of the Committee on Appropriations, House of Representatives, One Hundred Second Congress, First Session
The Role and Impact of Non-Judicial Grievance Mechanisms
Offside!
Departments of Veterans Affairs and Housing and Urban Development, and Independent Agencies Appropriations for 1992

The mass production and diversification of media have accelerated the development of popular culture. This has started a new trend in consumerism of desiring new consumption objects and devaluing those consumption objects once acquired, thus creating a constant demand for new items. Pop culture now canalizes consumerism both
with advertising and the marketing of consumerist lifestyles, which are disseminated in the mass media. The Handbook of Research on Consumption, Media, and Popular Culture in the Global Age discusses interdisciplinary perspectives on media influence and consumer impacts in a globalizing world due to modern communication
technology. Featuring research on topics such as consumer culture, communication ethics, and social media, this book is ideally designed for managers, marketers, researchers, academicians, and students.
The OECD Guidelines for Multinational Enterprises are recommendations to multinational enterprises on their conduct in such areas as labour, environment, consumer protection and the fight against corruption. This edition includes an overview on the fight against corruption.
This important volume will stimulate debate about the boundaries, definitions, functions, and effects of public relations. The editors are Lecturers in Public Relations at the Stirling Media Research Institute, University of Stirling, Scotland.
The topics in this book range from branding and sustainability to business-driven design education. The book will include Per Mollerup s essay on the importance of simplicity in. Mollerup is a distinguished Scandinavian designer, Professor, and author of numerous design books, including the best-seller, "Marks of Excellence: The History
and Taxonomy of Trademarks" (1997 / 2013) which has sold over 40,000 copies worldwide. In addition to this, we will include transcripts of two interviews with Quan Payne, the former Global Art Director for Nike for the London Olympics and Director for Digital Sports Initiative of Nike+ as well as a paper by Gjoko Muratovski on Nike s design
and marketing strategies for the 2012 London Olympics. The book will also feature a transcript of an interview with Dan Formosa, a New York-based design consultant and design researcher and founding member of the iconic Smart Design studio. Den is an award-winning designer with a list of clients such as Ford, HP, Johnson & Johnson,
LG Electronics, and Microsoft. There are number of other works that will are included in this Volume, such as Stuart Gluth s essay on the importance of a research-led design practice in typography; Julian Major s, Aoi Tanaka s and Jenni Romaniuk s paper on colour and brand identity; Emily Wright s paper on packaging design testing
methods; Robert Crocker s study of greenwashing, sustainability, and communication design; Nina Terrey s case study on organisational management by design; Gerda Gemser s, Giulia Calabretta s, Nachoem Wijnberg s and Paul Hekkert s paper on strategic decision-making in new product development; Jan Jervis s and Jeffrey Brand s
research on how Australian businesses are hiring designers; and Elaine Saunders s, Jessica Taft s and David Jenkinson s exciting case study on the design partnership between the hearing aid company BHS and the design studio Designworks that have revolutionised this healthcare sector."
Design for Business: Volume 2
Globalization, Sport and Corporate Nationalism
Corporate Accountability
Incorporating Rights
Legislative Documents
Advanced Manufacturing and Automation X
Public Relations
Although New Zealand exists as a small (pop. 4.3 million), peripheral nation in the global economy, it offers a unique site through which to examine the complex, but uneven, interplay between global forces and long-standing national traditions and cultural identities. This book examines the profound impact of
globalization on the national sport of rugby and New Zealand's iconic team, the All Blacks. Since 1995, the national sport of rugby has undergone significant change, most notably due to the New Zealand Rugby Union's lucrative and ongoing corporate partnerships with Rupert Murdoch's News Corporation and global
sportswear giant Adidas. The authors explore these significant developments and pressures alongside the resulting tensions and contradictions that have emerged as the All Blacks, and other aspects of national heritage and indigenous identity, have been steadily incorporated into a global promotional culture.
Following recent research in cultural studies, they highlight the intensive, but contested, commodification of the All Blacks to illuminate the ongoing transformation of rugby in New Zealand by corporate imperatives and the imaginations of marketers, most notably through the production of a complex discourse of
corporate nationalism within Adidas's evolving local and global advertising campaigns.
The book focuses on one of the key issues in document image processing – graphical symbol recognition, which is a sub-field of the larger research domain of pattern recognition. It covers several approaches: statistical, structural and syntactic, and discusses their merits and demerits considering the context.
Through comprehensive experiments, it also explores whether these approaches can be combined. The book presents research problems, state-of-the-art methods that convey basic steps as well as prominent techniques, evaluation metrics and protocols, and research standpoints/directions that are associated with it.
However, it is not limited to straightforward isolated graphics (visual patterns) recognition; it also addresses complex and composite graphical symbols recognition, which is motivated by real-world industrial problems.
This text provides a non-technical guide to microcomputers to show attorneys as well as paraprofessionals how to develop computer applications that improve their access to information. Each chapter is devoted to the major ways in which the microcomputer can help the practicing attorney: word processing,
communications, research, litigation support, spreadsheets, and other applications.
Traces the fierce rivalry between brothers Adi and Rudi Dassler, who launched a successful shoe business from their mother's laundry room in Germany before a bitter feud prompted their separation and launch of competitors Adidas and Puma. 25,000 first printing.
A Dictionary of Sports Studies
Filed 02/04/1807; Decided 02/04/1817
Sneaker Wars
Supply Chains and Total Product Systems
The Dow Jones-Irwin Handbook of Microcomputer Applications in Law
The Palgrave Handbook of Globalization and Sport
Handbook of Research on Consumption, Media, and Popular Culture in the Global Age

This book considers ethical issues arising in professional and business settings and the role of individuals making decisions and coping with moral dilemmas. Readers can benefit from engagement in filmic narratives, as a simulated environment for developing a stance towards ethical challenges. The book
starts by elaborating on critical thinking and on normative ethical theories, subsequently presenting the structure and cinematic elements of narrative film. These two avenues are tools for evaluating films and for discussions on various ethical problems in contemporary business, including: the corporate and
banking financial machinations (greed, fraud, social responsibility); workplace ethical challenges (harassment, violence, inequity, inequality); professional and business ethical challenges (corruption, whistleblowing, outsourcing, downsizing, competition, and innovation); environmental and social issues;
international business and human rights; and personal responsibility and identity challenges due to career pressures, loss of privacy and cyber harassment, and job structure changes in light of changing technology.
Out of Bounds: Racism and the Black Athlete
Pitch Invasion
H001360, Petition for Review
Document Image Analysis
The Enemy Brothers Who Founded Adidas and Puma and the Family Feud That Forever Changed the Business of Sport
Development of a Competence-based Framework for Identifying Different Mass Customization Strategies
Adobe Flash Creative Cloud Revealed Update
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