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The Joyless Economy: The Psychology Of Human Satisfaction
Thaler and Sunstein offer a groundbreaking discussion of how to apply the science of choice to nudge people toward decisions
that can improve their lives without restricting their freedom of choice.
The idea to publish a Handbook of Economic Psychology came up as a natural consequence of a discussion concerning
appropriate reading material for courses in economic psychology. The discussion took place a few years ago in the Department of
Economic Psychology at Tilburg University, The Netherlands. It was noted that there was a surprising lack of collections of
pertinent readings, to say nothing about the lack of textbooks in the English language. So the present editors, who had been
involved in the discussion, decided to start working on a Handbook. The situation has changed quite a lot since then. There are
now a number of books, internationally available in the English language, in economic psy chology or behavioral economics. The
interest in this field of study is expanding quite impressively. The Journal of Economic Psychology is now (1988) in its ninth volume
and many other journals are publishing articles in the field. The application of psychological theories and methods to economic
prob lems or the study of economic experiences and behavior is variously referred to as economic psychology or behavioral
economics. While in principle we do not want to overdo the differences between the two, we have a feeling that economic
psychology has a slightly stronger flavor of psychology than behavioral economics which in its turn seems to be closer to
economics. Psychologists tend to feel more at home in economic psychology, while economists seem to favor behavioral
economics.
Many governments in the developed world can now best be described as ‘neuroliberal’: having a combination of neoliberal
principles with policy initiatives derived from insights in the behavioural sciences. Neuroliberalism presents the results of the first
critical global study of the impacts of the behavioural sciences on public policy and government actions, including behavioural
economics, behavioural psychology and neuroeconomics. Drawing on interviews with leading behaviour change experts,
organizations and policy-makers, and discussed in alignment with a series of international case studies, this volume provides a
critical analysis of the ethical, economic, political and constitutional implications of behaviourally oriented government. It explores
the impacts of the behavioural sciences on everyday life through a series of themes, including: understandings of the human
subject; interpretations of freedom; the changing form and function of the state; the changing role of the corporation in society; and
the design of everyday environments and technologies. The research presented in this volume reveals a diverse set of
neuroliberal approaches to government that offer policy-makers and behaviour change professionals a real choice in relation to the
systems of behavioural government they can implement. This book also argues that the behavioural sciences have the potential to
support much more effective systems of government, but also generate new ethical concerns that policy-makers should be aware
of.
When this classic work was first published in 1976, its central tenet--more is not necessarily better--placed it in direct conflict with
mainstream thought in economics. Within a few years, however, this apparently paradoxical claim was gaining wide acceptance.
Scitovsky's ground-breaking book was the first to apply theories of behaviorist psychology to questions of consumer behavior and
to do so in clear, non-technical language. Setting out to analyze the failures of our consumerist lifestyle, Scitovsky concluded that
people's need for stimulation is so vital that it can lead to violence if not satisfied by novelty--whether in challenging work, art,
fashion, gadgets, late-model cars, or scandal. Though much of the book stands as a record of American post-war prosperity and
its accompanying problems, the revised edition also takes into account recent social and economic changes. A new preface and a
foreword by economist Robert Frank introduce some of the issues created by those changes and two revised chapters develop
them, discussing among others the assimilation of counter-cultural ideas throughout American society, especially ideas concerning
quality of life. Scitovsky draws fascinating connections between the new elite of college-educated consumers and the emergence
of a growing underclass plagued by drugs and violence, perceptively tracing the reactions of these disparate groups to the
problems of leisure and boredom. In the wake of the so-called "decade of greed" and amidst calls for a "kindler, gentler" society,
The Joyless Economy seems more timely than ever.
Framing the Analysis
The Psychology of Quality of Life
Positive Psychology in Practice
The Joyless Economy : The Psychology of Human Satisfaction
The Economics of Happiness
An Essay on Civil and Political Society
'One of the most important books I've read in years' Brian Eno We are losing the commons. Austerity and neoliberal policies have depleted
our shared wealth; our national utilities have been sold off to foreign conglomerates, social housing is almost non-existent, our parks are
cordoned off for private events and our national art galleries are sponsored by banks and oil companies. This plunder deprives us all of our
common rights, recognized as far back as the Magna Carta and the Charter of the Forest of 1217, to share fairly and equitably in our public
wealth. Guy Standing leads us through a new appraisal of the commons, stemming from the medieval concept of common land reserved in
ancient law from marauding barons, to his modern reappraisal of the resources we all hold in common - a brilliant new synthesis that
crystallises quite how much public wealth has been redirected to the 1% in recent decades through the state-approved exploitation of
everything from our land to our state housing, health and benefit systems, to our justice system, schools, newspapers and even the air we
breathe. Plunder of the Commons proposes a charter for a new form of commoning, of remembering, guarding and sharing that which
belongs to us all, to slash inequality and soothe our current political instability.
Part of the Handbook of the Philosophy of Science Series edited by: Dov M. Gabbay King's College, London, UK; Paul Thagard University
of Waterloo, Canada; and John Woods University of British Columbia, Canada. Philosophy of Economics investigates the foundational
concepts and methods of economics, the social science that analyzes the production, distribution and consumption of goods and services.
This groundbreaking collection, the most thorough treatment of the philosophy of economics ever published, brings together philosophers,
scientists and historians to map out the central topics in the field. The articles are divided into two groups. Chapters in the first group deal
with various philosophical issues characteristic of economics in general, including realism and Lakatos, explanation and testing, modeling
and mathematics, political ideology and feminist epistemology. Chapters in the second group discuss particular methods, theories and
branches of economics, including forecasting and measurement, econometrics and experimentation, rational choice and agency issues,
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game theory and social choice, behavioral economics and public choice, geographical economics and evolutionary economics, and finally
the economics of scientific knowledge. This volume serves as a detailed introduction for those new to the field as well as a rich source of
new insights and potential research agendas for those already engaged with the philosophy of economics. Provides a bridge between
philosophy and current scientific findings Encourages multi-disciplinary dialogue Covers theory and applications
A path-breaking analysis of the relationship between economic institutions and values.
This book presents a panoramic view of the implications from Richard Easterlin’s groundbreaking work on happiness and economics.
Contributions in the book show the relevance of the Easterlin Paradox to main areas, such as the relationship between income and
happiness, the relationship between economic growth and well-being, conceptions of progress and development, design and evaluation of
policies for well-being, and the use of happiness research to address welfare economics issues. This book is unique in the sense that it
gathers contributions from senior and top researchers in the economics of happiness, whom have played a central role in the consolidation
of happiness economics, as well as promising young scholars, showing the current dynamism and consolidation of happiness economics.
The Elgar Companion to Consumer Research and Economic Psychology
Psychological Economics
The Psychology of Human Satisfaction
Psychology in Economics and Business
Philosophy of Economics
Happiness, Economics and Politics
The construct ‘‘quality of life (QoL)’’, since the 1980s, when it was introduced, is being used mainly in the context of health problems.
Areas of one’s life that contribute to QoL are good physical and mental health, efficient cognitive functioning, social support, being
able to meet the requirements of professional life, positive emotions, etc (Power, 2003). Work on subjective well-being (SWB), on the
other hand, was developed in the context of healthy everyday life; it also has a history of more than 30 years. During this 30-year period
factors that have an impact on SWB, such as SES, gender, health, age, and religiosity have been identified (Diener, 2000). A third
independent line of research pertains to what has been called Positive Psychology (Seligman & Csikszentmihalyi, 2000), that is, an
emphasis on human strengths, such as optimism, hope, wisdom, positive emotions, resilience, etc., which contribute to positive
functioning in life. Recently, SWB has been associated to human strengths and to the movement of positive psychology but this did not
happen for QoL, possibly because of its emphasis on people with health problems. However, QoL can be conceived of as a generic term
that pertains to all people, healthy or not. In this sense, it is closely related to SWB defined as happiness (Diener, 2000). Also, QoL
encompasses positive emotions that go beyond happiness and has the advantage that it can be applied to many different domains of life
such as interpersonal relations, health-related situations, and professional and educational strivings. Moreover, the mechanism(s) that
underpin QoL and SWB can be studied in relation to people’s goals and strengths of character, that is, from a positive psychological
perspective. Such a perspective can reveal the specificities of “quality” in the various domains of life and, specifically, the positive
emotions and strengths that contribute to a happier, healthier, and more successful life, even in face of adversity. Therefore, despite the
differences among the three theoretical traditions, namely QoL, SWB, and positive psychology, it is possible to find the common
ground they share and each of them can benefit from notions developed in the others. The aim of the present book is to bring together
these three traditions, show the interactions of variables emphasized by them, and give an integrative perspective from the positive
psychology point of view. It also aims to extend the range of life situations in which one can look for quality and which go beyond the
traditional emphasis of QoL on health problems. Thus, the content of the proposed book covers different age populations (from
children to older adults), healthy and people facing health problems as well as people facing problems in their interpersonal lives or in
their pursuits. It also discusses factors that contribute to marital satisfaction, well being in the school context, and things that people
value and cherish. The chapters refer to notions such as happiness, interest, resilience, wisdom, hope, altruism, optimism, and
spirituality/religiosity that represent unique human strengths. Finally, it emphasizes the role of goals and motivation that connect SWB
with self-regulation and managing of one’s life priorities. To conclude, the chapters included in the proposed edited book aim at
bringing to the fore new theoretical developments and research on QoL, SWB, and positive psychology that bridges previously distinct
theoretical traditions. The proposed book covers a broad range of topics, addresses different theoretical interests and paves the way for
a more integrative approach. Finally, it brings together an international set of authors, from USA, Europe, Australia, and Asia.
This book explores health and leisure as a holistic phenomenon with individual and social dimensions. Contributors to this edited
volume explore the physical, mental, emotional, sexual and social aspects of health and leisure as well as the influence of moral and
religious principles. The connections between the individual and the social structure, social integration, the social division of labor, and
the natural environment are also analysed. The volume studies this relationship from a range of disciplinary backgrounds, including
sociology, psychology, psychiatry, medical sciences, sport sciences, education, policy making, and from both national and international
perspectives. As such, the collection will be of interest to scholars and students across a range of disciplines, including Leisure Studies,
Health Studies, Health Promotion, Psychology and Mental Health, Sociology and Sport Studies.
Presents over 100 specially commissioned entries on important topics in consumer research and economic psychology from
behaviourism and brand loyalty to trust and the psychology of tourism. Leading scholars in the fields provide stimulating insights into
the area as well as summarising existing knowledge.
Economic growth has extraordinarily increased the availability of market goods to satisfy people’s need for comfort, but at the same
time it has also raised great challenges to their working and family life. Will people learn the skill necessary to cope with these
challenges and draw full enjoyment from economic growth? On the Foundations of Happiness in Economics explores this question by
examining the work of Tibor Scitovsky, author of The Joyless Economy. Given the recent rise of behavioural economics and happiness
economics, this book aims to show how far ahead of his time Scitovsky was in his work on individual welfare (or wellbeing). It traces
the evolution of Scitovsky’s original thought, arguing that he has been frequently misunderstood, before undertaking formal analysis
in order to demonstrate how far his work anticipated or even went beyond the recent advances in economics. This volume also explores
Scitovsky’s work in the context of Keynes’ work on wellbeing, offering a new perspective on welfare in the history of economic
thought. Other issues discussed in this text regard creativity and social skills, hedonism and eudaimonia, parenting and education,
addiction, work/leisure balance, policies for happiness, paternalism, and the quality of economic growth. This book addresses a variety
of readers, such as those interested in the history of economics, as well as students and researchers concerned with the economic theory
of well-being.
An Introduction to Economic Psychology
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Economics, Values, and Organization
Scientific Investigations into the Flow of Human Experience
The Cambridge Handbook of Psychology and Economic Behaviour
An Introduction
Flow and the Foundations of Positive Psychology

Here is an informative overview of economic psychology as applied to the study of travel and tourism.
Economic psychology provides evidence about the behavior of consumers that is instrumental for the
development of economic theory as well as for marketing, consumer policy, and research on travel and
tourism. Economic Psychology of Travel and Tourism stimulates new approaches to the study of travel
and tourism. Chapters contain empirical studies and explore conceptual and theoretical perspectives of
the sociopsychological mechanisms that underlie travel and tourism demand and the economics of
destinations. This book is a helpful resource for travel and marketing professionals and advanced
students of tourism. These individuals often have a good background in psychology and in marketing,
but little, if any, knowledge on how the two fields are linked. Economic Psychology of Travel and
Tourism helps them see and understand the broader economic psychological issues that impact both the
supply and demand sides of the travel and tourism economy. Economic Psychology of Travel and
Tourism discusses such issues as corporate identity, promotion/advertising, information processing,
meaning structure, and consumer behavior, research, and demand. Specific chapters in this book
include: an investigation of the relationship between the way tourists think to realize their dreams and
the tourist industry's potential to make those dreams come true an examination of current literature
related to 4 prevalent topical areas associated with consumer behavior in recreational and touristic
contexts an exploratory study to determine the extent to which friends and/or relatives influence travel
decisionmaking processes beyond the role of information provider the development of a model of
decisionmaking associated with long-term, complex purchase processes effects of tour brochures with
experiential information a study of promotion and demand in international tourism Economic Psychology
of Travel and Tourism clarifies for readers applications of psychological theories and methods to the
study of travel and tourism phenomena, helping them recognize areas of economic and social
psychology that can help them deal more effectively with fundamental issues underlying the travel and
tourism economy.
This book argues for the increasing importance of the arts as a major resource in fuelling growth
through the experiential dimension of today’s economy. As we move from the knowledge economy to a
new stage called the joyful economy, consumers shift their spending from physical objects and technical
know-how to experiences of joy and disappointment. This book investigates how artistic ideas are
translated into successful commercial production, and how economic growth impacts artistic invention.
It examines cases of successful innovation in the creative industries ranging from the Italian
Renaissance to the present. The book suggests a framework where social players move in diverse worlds
of value, which leads to a stream of controversies and manias that result in the establishment of new joy
products. Studies include the effect of linear perspective, as pioneered by Filippo Brunelleschi, the
discovery of taste as an argument for consumption, the serial production of Pop Art and the selfcommercialization of contemporary works by artists like Takashi Murakami . This theoretical and
empirical study brings together the fields of cultural economics, economic sociology, management
studies and cultural history. In doing so, it offers a fascinating study of how creativity has shaped and
fuelled commerce.
The authors contend that people care about others' opinions of them and that the actions they take to
raise the esteem they enjoy produce social patterns. They also point out that the actions taken to raise
esteem affect individual economic behaviour.
A thorough and up-to-date guide to putting positive psychology into practice From the Foreword: "This
volume is the cutting edge of positive psychology and the emblem of its future." -Martin E. P. Seligman,
Ph.D., Fox Leadership Professor of Psychology, University of Pennsylvania, and author of Authentic
Happiness Positive psychology is an exciting new orientation in the field, going beyond psychology's
traditional focus on illness and pathology to look at areas like well-being and fulfillment. While the
larger question of optimal human functioning is hardly new - Aristotle addressed it in his treatises on
eudaimonia - positive psychology offers a common language on this subject to professionals working in
a variety of subdisciplines and practices. Applicable in many settings and relevant for individuals,
groups, organizations, communities, and societies, positive psychology is a genuinely integrative
approach to professional practice. Positive Psychology in Practice fills the need for a broad,
comprehensive, and state-of-the-art reference for this burgeoning new perspective. Cutting across
traditional lines of thinking in psychology, this resource bridges theory, research, and applications to
offer valuable information to a wide range of professionals and students in the social and behavioral
sciences. A group of major international contributors covers: The applied positive psychology
perspective Historical and philosophical foundations Values and choices in pursuit of the good life
Lifestyle practices for health and well-being Methods and processes for teaching and learning Positive
psychology at work The best and most thorough treatment of this cutting-edge discipline, Positive
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Psychology in Practice is an essential resource for understanding this important new theory and
applying its principles to all areas of professional practice.
Economics and Happiness
Developments, Tensions, Prospects
Handbook of Economic Psychology
Cultural Political Economy
Demand, Complexity, and Long-Run Economic Evolution
Character Strengths and Virtues
This book is the first of its kind to provide a comprehensive overview of the burgeoning field of
happiness and economics. The essays collected in this book provide an authoritative and comprehensive
assessment of the theoretical, applied and partly experimental aspects of the whole field and discusses
the economic, sociological, philosophical, and psychological contributions to the field. The book breaks
new ground, particularly on the more recent directions of research on happiness, well-being,
interpersonal relations and reciprocity. The meaning of happiness is thoroughly explored and the tension
between various definitions is discussed. The volume opens with Richard Easterlin's own assessment of
the main issues. Other authors include Robert H. Frank, Robert Sugden, Bruno S. Frey, Alois Stutzer,
Richard Layard, Martha C. Nussbaum, Matt Matravers, Bernard M.S, van Praag, Oded Stark, You Q. Wang,
Ruut Veenhoven, Charlotte Phelps, Stefano Zamagni, and Luigi Pasinetti.
I have tried in this revision to incorporate the main lessons of the last sixteen years. These lessons
have been considerable. I consider it a real and extensive revision-even though I had to do only a
moderate amount of rewriting-because the main thrust of the book has been modified in important ways
which I shall detail below.
This book summarizes much of the research in subjective well-being and integrates this research into a
parsimonious theory. The theory posits that much of the research on subjective well-being can be
construed in terms of the personal strategies that people use to `optimize' their happiness and life
satisfaction. These strategies include bottom-up spillover, top-down spillover, horizontal spillover,
balance, re-evaluation, goal selection, and goal implementation.
There is no doubt that behavioral economics is becoming a dominant lens through which we think about
economics. Behavioral economics is not a single school of thought but representative of a range of
approaches, and uniquely, this volume presents an overview of them. The wide spectrum of international
contributors each provides an exploration of a central approach, aspect or topic in behavorial
economics. Taken together, the whole volume provides a comprehensive overview of the subject which
considers both key developments and future possibilities. Part One presents several different approaches
to behavioural economics, including George Katona, Ken Boulding, Harvey Leibenstein, Vernon Smith,
Herbert Simon, Gerd Gigerenzer, Daniel Kahneman, and Richard Thaler. This section looks at the origins
and development of behavioral economics and compares and contrasts the work of these scholars who have
been so influential in making this area so prominent. Part Two presents applications of behavioural
economics including nudging; heuristics; emotions and morality; behavioural political economy,
education, and economic innovation. The Routledge Handbook of Behavioral Economics is ideal for advanced
economics students and faculty who are looking for a complete state-of-the-art overview of this dynamic
field.
The Eclipse of Value-Free Economics. The concept of multiple self versus homo economicus
Leisure, Health and Well-Being
A Handbook and Classification
Human Desire and Economic Satisfaction
A Manifesto for Sharing Public Wealth
The Cambridge Handbook of Consumer Psychology

The purpose of this contributed volume is to consider how global consumption patterns will develop in the next few
decades, and what the consequences of that development will be for the economy, policymakers, and society at large. In
the long run, the extent to which economic growth translates into better living conditions strongly depends on how rising
affluence and new technologies shape consumer preferences. The ongoing rise in household income in developing
countries raises some important questions: Will consumption patterns always continue to expand in the same manner as
we have witnessed in the previous two centuries? If not, how might things evolve differently? And what implications
would such changes hold for not only our understanding of consumption behavior but also our pursuit of more
sustainable societies?
Now completely revised (over 90% new), this handbook offers the authoritative presentation of theories, methods, and
applications in the dynamic field of cultural psychology. Leading authorities review state-of-the-art empirical research on
how culture affects nearly every aspect of human functioning. The volume examines how topics fundamental to
psychology--such as cognition, emotion, motivation, development, and mental health--are influenced by cultural
meanings and practices. It also addresses the psychological and evolutionary underpinnings of cultural stability and
change. The second edition reflects important advances in cultural neuroscience and an increasing emphasis on
application, among many other changes. New to This Edition: *Most chapters are new, reflecting nearly a decade of
theoretical and methodological developments. *Cutting-edge perspectives on culture and biology, including innovative
neuroscientific and biopsychological research. *Section on economic behavior, with new topics including money,
negotiation, consumer behavior, and innovation. *Section on the expansion of cultural approaches into religion, social
class, subcultures, and race. *Reflects the growth of real-world applications in such areas as cultural learning and
adjustment, health and well-being, and terrorism.
The books’ goal is to answer the question: Do the weaknesses of value-free economics imply the need for a paradigm
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shift? The author synthesizes criticisms from different perspectives (descriptive and methodological). Special attention is
paid to choices over time, because in this area value-free economics has the most problems. In that context, the enriched
concept of multiple self is proposed and investigated. However, it is not enough to present the criticisms towards valuefree economics. For scientists, a bad paradigm is better than no paradigm. Therefore, the author considers whether valuebased economics with normative approaches such as economics of happiness, capability approach, libertarian
paternalism, and the concept of multiple self can be the alternative paradigm for value-free economics. This book is
essential reading to everyone interested in the current state of economics as a discipline.
A number of books on economic psychology have appeared in the past few years. The most recent publications are by
MacFadyen and Mac Fadyen (1986), Furnham and Lewis (1986), Lea et al. (1987) and Van Raaij et al. (1988). Why
produce yet another book for this discipline? This question can be answered in various ways. In a sense, this book is the
answer in itself. Its presentation of re search and theories is innovative in this field, at least to my knowledge. It attempts
to structure the many theories emerging in the interdisci plinary science of economic psychology and to explain the
background of the research. The second answer is pragmatic. In our introductory course of eco nomic psychology for
economics students at Erasmus University Rot terdam we used several of the above mentioned books. Our experience
with this material is that, when preparing our lectures, we had to ex plain many additional theories and experiments to our
students. fur thermore, diagrams, figures and examples had to be culled from other sources or made by ourselves. It is
not my intention to run down these publications since I think they provide an excellent treatment of a num ber of topics by
specialists in economic psychology. The plan for the present book, however, emerged from our need to present an
integrated introductory course for our students.
The Collected Works of Mihaly Csikszentmihalyi
Neuroliberalism
Essays on the Frontiers of Economics
The Economy of Esteem
Behavioural Government in the Twenty-First Century
On the Foundations of Happiness in Economics
Why do consumers make the purchases they do, and which ones make them truly happy? Why are consumers willing to
spend huge sums of money to appear high status? This Handbook addresses these key questions and many more. It
provides a comprehensive overview of consumer psychology, examining cutting-edge research at the individual,
interpersonal, and societal levels. Leading scholars summarize past and current findings, and consider future lines of
inquiry to deepen our understanding of the psychology behind consumers' decision making, their interactions with other
consumers, and the effects of societal factors on consumption. The Cambridge Handbook of Consumer Psychology will
act as a valuable guide for faculty as well as graduate and undergraduate students in psychology, marketing,
management, sociology, and anthropology.
Written by two leading psychologists, this timely publication is the only up-to-date, English-language textbook on economic
psychology. Focused on application, it is an essential resource for advanced undergraduate and postgraduate courses on
economic psychology, behavioural economics and social psychology, in both business and psychology departments.
Peter E. Earl There is no doubt that it is appropriate for a series on Modern Economic Thought to include a book on the
recent development of economic analysis incorporating ideas from psychology. This book was designed to appear in
1987, 15 years after the publication of a now classic collection of essays in honor of George Katona (Strumpel et aI. ,
1972), who throughout the fifties and sixties had been tirelessly trying to persuade economists of the virtues of an infusion
of psychology into their work. In the intervening 15 years there has been a considerable growth of interest along the lines
for which Katona had been arguing. Many psychology-based economics mon ographs have appeared; a specialist
quarterly, the Journal of Economic Psychology, commenced publication in 1981, with 1985 seeing the first issue of the
Journal of Interdisciplinary Economics as yet another addition to growing ranks of "psychology-friendly" journals such as
the Journal of Consumer Research and the Journal of Social Economics; and recently, within psychology itself, symposia
have been taking place with a focus on the economics/psychology interface - for example, see the entire June 1982 issue
of the British Journal of Social Psychology. For someone like myself, strongly committed to a psychological approach to
economics, a 1 2 PSYCHOLOGICAL ECONOMICS problem of information overload and consequent ignorance of
pertinent developments already looms large as a possibility.
The Oxford Handbook of Stress, Health, and Coping is an essential reference work for students, practitioners, and
researchers across the fields of health psychology, medicine, and palliative care. Featuring 22 topic-based chapters -including two by Folkman -- this volume offers unprecedented coverage of the two primary research topics related to
stress and coping: mitigating stress-related harms and sustaining well-being in the face of stress. Both topics are
addressed within their relevant contexts, including chronic illness, calamity, bereavement, and social hardship. This
handbook is sure to serve as the benchmark publication in this growing field for years to come.
A Positive Psychology Perspective on Quality of Life
Foundations for the Economy of Tomorrow
The Rise of the Joyful Economy
How the Easterlin Paradox Transformed Our Understanding of Well-Being and Progress
The Social Meanings of Money and Property
The Joyless Economy : The Psychology of Human SatisfactionThe Psychology of Human SatisfactionOxford
University Press, USAThe Joyless EconomyThe Psychology of Human SatisfactionOxford University Press on
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Demand
In this fascinating volume Kenneth O Doyle provides a conceptual framework for understanding the social
meanings of money and property, and the psychological, cultural, economic and political variables which
contribute to these meanings. The author advances the concept of money as talisman, by which individuals
protect themselves from their individual fears: of incompetence, abandonment, disorganization and constraint to mention but a few. Examples in support of this argument are drawn from many social systems, contemporary
and historical.
"Character" has become a front-and-center topic in contemporary discourse, but this term does not have a fixed
meaning. Character may be simply defined by what someone does not do, but a more active and thorough
definition is necessary, one that addresses certain vital questions. Is character a singular characteristic of an
individual, or is it composed of different aspects? Does character--however we define it--exist in degrees, or is it
simply something one happens to have? How can character be developed? Can it be learned? Relatedly, can it
be taught, and who might be the most effective teacher? What roles are played by family, schools, the media,
religion, and the larger culture? This groundbreaking handbook of character strengths and virtues is the first
progress report from a prestigious group of researchers who have undertaken the systematic classification and
measurement of widely valued positive traits. They approach good character in terms of separate strengthsauthenticity, persistence, kindness, gratitude, hope, humor, and so on-each of which exists in degrees.
Character Strengths and Virtues classifies twenty-four specific strengths under six broad virtues that
consistently emerge across history and culture: wisdom, courage, humanity, justice, temperance, and
transcendence. Each strength is thoroughly examined in its own chapter, with special attention to its meaning,
explanation, measurement, causes, correlates, consequences, and development across the life span, as well as
to strategies for its deliberate cultivation. This book demands the attention of anyone interested in psychology
and what it can teach about the good life.
The global political economy is inescapably cultural. Whether we talk about the economic dimensions of the
"war on terror", the sub-prime crisis and its aftermath, or the ways in which new information technology has
altered practices of production and consumption, it has become increasingly clear that these processes cannot
be fully captured by the hyper-rational analysis of economists or the slogans of class conflict. This book argues
that culture is a concept that can be used to develop more subtle and fruitful analyses of the dynamics and
problems of the global political economy. Rediscovering the unacknowledged role of culture in the writings of
classical political economists, the contributors to this volume reveal its central place in the historical evolution
of post-war capitalism, exploring its continued role in contemporary economic processes that range from the
commercialization of security practices to the development of ethical tourism. The book shows that culture
plays a role in both constituting different forms of economic life and in shaping the diverse ways that capitalism
has developed historically – from its earliest moments to its most recent challenges. Providing valuable insights
to a wide range of disciplines, this volume will be of vital interest to students and scholars of International
Political Economy, Cultural and Economic Geography and Sociology, and International Relations.
Improving Decisions about Health, Wealth, and Happiness
Plunder of the Commons
A Holistic Approach
Essays on Economic Psychology
Economic Psychology of Travel and Tourism
The Stream of Consciousness

Economic behavior is explored from a psychological perspective by both, prominent economic psychologists with a long tradition in
studying economic problems as well as economists who are open and interested in the psychological aspects of economic behavior. The
contributions discuss the prospects and difficulties of this dialogue between psychology and economics and survey some important areas
of research where such an interdisciplinary approach has proved to be successful. The text can also be used to introduce psychology to
economists in order to give them an idea how to analyze economic problems from a psychological perspective. It also indicates many
urgent and exciting research topics awaiting eager scholars to carry on the dialogue.
There has recently been an escalated interest in the interface between psychology and economics. The Cambridge Handbook of
Psychology and Economic Behaviour is a valuable reference dedicated to improving our understanding of the economic mind and
economic behaviour. Employing empirical methods - including laboratory and field experiments, observations, questionnaires and
interviews - the Handbook provides comprehensive coverage of theory and method, financial and consumer behaviour, the environment
and biological perspectives. This second edition also includes new chapters on topics such as neuroeconomics, unemployment, debt,
behavioural public finance, and cutting-edge work on fuzzy trace theory and robots, cyborgs and consumption. With distinguished
contributors from a variety of countries and theoretical backgrounds, the Handbook is an important step forward in the improvement of
communications between the disciplines of psychology and economics that will appeal to academic researchers and graduates in
economic psychology and behavioral economics.
The second volume in the collected works of Mihaly Csikszentmihalyi covers about thirty years of Csikszentmihalyi‘s work on three main
and interconnected areas of study: attention, flow and positive psychology. Describing attention as psychic energy and in the footsteps of
William James, Csikszentmihalyi explores the allocation of attention, the when and where and the amount of attention humans pay to
tasks and the role of attention in creating ‘experiences’, or ordered patterns of information. Taking into account information processing
theories and attempts at quantifying people’s investment, the chapters deal with such topics as time budgets and the development and
use of the Experience Sampling Method of collecting data on attention in everyday life. Following the chapters on attention and reflecting
Csikszentmihalyi’s branching out into sociology and anthropology, there are chapters on the topic of adult play and leisure and connected
to that, on flow, a concept formulated and developed by Csikszentmihalyi. Flow has become a popular concept in business and
management around the world and research on the concept continues to flourish. Finally, this volume contains articles that stem from
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Csikszentmihalyi’s connection with Martin Seligman; they deal with concepts and theories, as well as with the development and short
history, of the field and the “movement” of positive psychology.
For those already drawn by the allure of happiness studies, Dutt and Radcliff here provide a rich tour of the frontier in the field. And for
curmudgeons, this work goes far to defuse the skeptical reflex. It is subtle, intelligent, wide-ranging, informative and even readable
throughout. James K. Galbraith, The University of Texas at Austin, US This timely and important book presents a unique study of
happiness from both economic and political perspectives. It offers an overview of contemporary research on the emergent field of
happiness studies and contains contributions by some of the leading figures in the field. General issues such as the history and
conceptualization of happiness are explored, and the underpinning theories and empirics analyzed. The ways in which economic and
political factors both separately and interactively affect the quality of human life are examined, illustrating the importance of a selfconsciously multi-disciplinary approach to the field. In particular, the effects of consumption, income growth, inequality, discrimination,
democracy, the nature of government policies, and labor organization on happiness are scrutinized. In conclusion, the contributors
prescribe what can and should be done at individual and societal levels to improve human well-being and happiness. This wide-ranging
and interdisciplinary book makes a unique contribution to the literature. As such, it will prove a fascinating read for students and scholars
of economics, political science, psychology, sociology, and of course, to those with a special interest in the analysis of happiness and
human well-being.
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What can prosperity possibly mean in a world of environmental and social limits? The publication of Prosperity without
Growth was a landmark in the sustainability debate. Tim Jackson’s piercing challenge to conventional economics openly
questioned the most highly prized goal of politicians and economists alike: the continued pursuit of exponential economic
growth. Its findings provoked controversy, inspired debate and led to a new wave of research building on its arguments
and conclusions. This substantially revised and re-written edition updates those arguments and considerably expands
upon them. Jackson demonstrates that building a ‘post-growth’ economy is a precise, definable and meaningful task.
Starting from clear first principles, he sets out the dimensions of that task: the nature of enterprise; the quality of our
working lives; the structure of investment; and the role of the money supply. He shows how the economy of tomorrow
may be transformed in ways that protect employment, facilitate social investment, reduce inequality and deliver both
ecological and financial stability. Seven years after it was first published, Prosperity without Growth is no longer a radical
narrative whispered by a marginal fringe, but an essential vision of social progress in a post-crisis world. Fulfilling that
vision is simply the most urgent task of our times.
Handbook of Cultural Psychology, Second Edition
Economic Psychology
Artistic invention and economic growth from Brunelleschi to Murakami
Towards a Multi-disciplinary Approach
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