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Journalism provides coverage on key, up-to-the-minute, journalism issues and society text, combining theory and practice.
This book takes an extensive look at the many different types of users and cultures that comprise the popular social media
platform Tumblr. Though it does not receive nearly as much attention as other social media such as Twitter or Facebook,
Tumblr and its users have been hugely influential in creating and shifting popular culture, especially progressive youth
culture, with the New York Times referring to 2014 as the dawning of the “age of Tumblr activism.” Perfect for those
unfamiliar with the platform as well as those who grew up on it, this volume contains essays and artwork that span many
different topics: fandom; platform structure and design; race, gender and sexuality, including queer and trans identities;
aesthetics; disability and mental health; and social media privacy and ethics. An entire generation of young people that is
now beginning to influence mass culture and politics came of age on Tumblr, and this volume is an indispensable guide to
the many ways this platform works.
The latest edition of this classic handbook on grammar, punctuation, and spelling is brought up to date for the 1990s. This
revision reflects contemporary usage, with particular attention to sorting out some of the sticky questions involved with
modern communication by fax, e-mail, and other on-line methods.
Adaptation constitutes the driving force of contemporary culture, with stories adapted across an array of media formats.
However, adaptation studies has been concerned almost exclusively with textual analysis, in particular with compare-andcontrast studies of individual novel and film pairings. This has left almost completely unexamined crucial questions of how
adaptations come to be made, what are the industries with the greatest stake in making them, and who the decisionmakers are in the adaptation process. The Adaptation Industry re-imagines adaptation not as an abstract process, but as a
material industry. It presents the adaptation industry as a cultural economy of six interlocking institutions, stakeholders
and decision-makers all engaged in the actual business of adapting texts: authors; agents; publishers; book prize
committees; scriptwriters; and screen producers and distributors. Through trading in intellectual property rights to
cultural works, these six nodal points in the adaptation network are tightly interlinked, with success for one party
potentially auguring for success in other spheres. But marked rivalries between these institutional forces also exist, with
competition characterizing every aspect of the adaptation process. This book constructs an overdue sociology of
contemporary literary adaptation, never losing sight of the material and institutional dimensions of this powerful process.
The Devil's Keepers
Come affermarsi nella sceneggiatura televisiva. Interviste agli addetti ai lavori
Electronic Commerce 2018
The Community Manager's Playbook
Bringing Up Bookworms in a Digital Age -- From Picture Books to eBooks and Everything in Between
Social Media Marketing
A Writer’s Guide to Hollywood Representation
What’s behind the phenomenal success of entertainment businesses such as Warner Bros., Marvel Enterprises, and MGM —
along with such stars as Jay-Z, Lady Gaga, and LeBron James? Which strategies give leaders in film, television, music,
publishing, and sport an edge over their rivals? Anita Elberse, Harvard Business School’s expert on the entertainment
industry, has done pioneering research on the worlds of media and sport for more than a decade. Now, in this
groundbreaking book, she explains a powerful truth about the fiercely competitive world of entertainment: building a
business around blockbuster products — the movies, television shows, songs, and books that are hugely expensive to
produce and market — is the surest path to long-term success. Along the way, she reveals why entertainment executives
often spend outrageous amounts of money in search of the next blockbuster, why superstars are paid unimaginable sums,
and how digital technologies are transforming the entertainment landscape. Full of inside stories from Elberse’s
unprecedented access to some of the world’s most successful entertainment brands, Blockbusters is destined to become
required reading for anyone seeking to understand how the entertainment industry really works — and how to navigate
today’s high-stakes business world at large.
The essential handbook for writers of whodunits, techno- thrillers, cozies, and everything in between-featuring never-beforepublished personal writing exercises from some of today's bestselling and award-winning mystery writers. Now Write!
Mysteries, the fourth volume in the acclaimed Now Write! writing guide series, brings together numerous bestselling authorsincluding winners of and nominees for the Edgar, Hugo, and Shamus awards,-for the definitive guide to writing mysteries,
thrillers, and suspense stories. Now Write! Mysteries teaches you everything you've ever wanted to know about crafting a
page-turning mystery-from creating a believable detective hero (or terrifying villain), to using real-life cutting-edge
investigative techniques to bring your story to life-with practical exercises taken directly from the pros: Discover the best
techniques for seamlessly integrating action into your story with John Lutz, New York Times-bestselling author of Urge to
Kill, Night Kills, and Serial. Learn how to fine-tune your sense of place and setting with Louise Penny, New York Timesbestselling author of the Armand Gamache mysteries. Take advice from Lorenzo Carcaterra, author of Sleepers and
writer/producer for Law & Order, on how to compose a scene that lives up to your character's backstory. Let Marcia Talley,
Agatha- and Anthony-winning author of the Hannah Ives mysteries, show you how to build a memorable, engaging
detective. (Hint: It's not about making him flawless.) Others included are: Simon Brett, Hallie Ephron, Meg Gardiner, Peter
James, Christopher G. Moore, Michael Sears, and many others. No other mystery-writing guide offers the road tested
wisdom of so many award-winners and bestselling authors in one place.
Provides examples and advice on writing announcements, condolences, invitations, cover letters, resumes,
recommendations, memos, proposals, reports, collection letters, direct-mail, press releases, and e-mail.
As zombies, driven by the need to kill and feed off human flesh, terrorize the streets, a small group of survivors finds a safe
haven in an old Coast Guard ship out at sea where their isolation soon becomes their downfall.
A Desktop Digest of Punctuation, Grammar, and Style
Satellite Marketing
Writing the Natural Way
Nothing Rhymes with Orange
Dead Sea
Library Publishing Toolkit
A Complete Guide to Everything You'll Ever Write

Write personal and professional communications with clarity, confidence, and style. How to Write It is the essential
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resource for eloquent personal and professional self-expression. Award-winning journalist Sandra E. Lamb transforms
even reluctant scribblers into articulate wordsmiths by providing compelling examples of nearly every type and form of
written communication. Completely updated and expanded, the new third edition offers hundreds of handy word, phrase,
and sentence lists, precisely crafted sample paragraphs, and professionally designed document layouts. How to Write It
is a must-own for students, teachers, authors, journalists, bloggers, managers, and anyone who doesnʼt have time to
wade through a massive style guide but needs a friendly desk reference.
In order to improve global understanding of emerging safety threats linked to digital developments, UNESCO
commissioned this research within the Organization's on-going efforts to implement the UN Inter-Agency Plan on the
Safety of Journalists and the Issue of Impunity, spearheaded by UNESCO. The UN Plan was born in UNESCO's
International Programme for the Development of Communication (IPDC), which concentrates much of its work on
promoting safety for journalists.
First published in 2013. Routledge is an imprint of Taylor & Francis, an informa company.
This volume examines how social media is evolving as an industry̶it is an extension of traditional media industries, yet
it is distinctly different in its nature and ability to build relationships among users. Examining social media in both
descriptive and analytical ways, the chapters included herein present an overview of the social media industries,
considering the history, development, and theoretical orientations used to understand social media. Covered are:
Business models found among the social media industries and social media as a form of marketing. Social media as a
form of entertainment content, both in terms of digital content, and as a tool in the production of news. Discussions of
ethics and privacy as applied to the area of social media. An examination of audience uses of social media considering
differences among Latinos, African-Americans, and people over the age of 35. Overall, the volume provides a timely and
innovative look at the business aspects of social media, and it has much to offer scholars, researchers, and students in
media and communication, as well as media practitioners.
How to Build Brand Awareness and Customer Engagement
Building digital safety for journalism
A Practical Introduction
How to Manage Your Agent
Theories and Applications
A Managerial and Social Networks Perspective
The Kite and the String
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Social media has quickly become part of the fabric of our daily lives, and as we have flocked to it, so have most companies and organisations
from every sector and industry. It is now the place to attract and sustain our attention. But how is it a new marketing activity and how is it
similar to previous practice and customer behaviour? Does it require new modes of thinking about human networks and communications or
do the existing conceptual models still apply? This book offers a critical evaluation of the theoretical frameworks that can be used to explain
and utilise social media, and applies them to fun real-life examples and case studies from a range of industries, companies and countries.
These include Unilever, Snickers, American Express, Volkswagen and Amnesty International, and span campaigns run across different
platforms in countries such as China, Canada, Sweden and Singapore. Readers are invited to think about the different types of social media
users and explore topics such as brand loyalty, co-creation, marketing strategy, measurement, mobile platforms, privacy and ethics. As well
as tracing the emergence and trends of Web 2.0 and what they mean for marketing, the author also considers the future for social media
marketing. Discussion questions and further reading are provided throughout, and the book is accompanied by a companion website.
“Come affermarsi nella sceneggiatura televisiva: Interviste agli addetti ai lavori” distrugge i miti sull’emergere nelle sale autori di Hollywood,
e li sostituisce con informazioni da parte degli insider e un solido piano di battaglia. “Come affermarsi nella sceneggiatura televisiva:
Interviste agli addetti ai lavori” distrugge i miti sull’emergere nelle sale autori di Hollywood, e li sostituisce con informazioni da parte degli
insider e un solido piano di battaglia. Imparate come funziona, le dritte e le strategie da chi è arrivato prima, le opportunità di cui approfittare e
le trappole da evitare. Troverete una mappa di tutti gli strumenti di cui avete bisogno per iniziare, nonché percorsi collaudati per raggiungere il
vostro obiettivo. Oltre a queste risorse, il libro contiene anche trascrizioni complete delle 5 interviste fatte sul TV Writer Podcast: • Carole
Kirschner (Hollywood Game Plan, Showrunner Training Program) • Rick Muirragui (Suits, The Good Guys) • Matt MacLennan (The Listener,
Call Me Fitz, Irvine Welsh's Ecstasy) • Aaron Ginsburg (The Finder, The Good Guys, The 100) • Bob DeRosa (Killers, White Collar, The Air I
Breathe) Ci sono molte intuizioni applicabili anche alla sceneggiatura cinematografica. Se volete sfondare in questo eccitante settore, è da
qui che dovete iniziare!
Human Resources topics are gaining more and more strategic importance in modern business management. Only those companies that find
the right answers to the following questions have a sustainable basis for their future success: - How can we attract and select the right talent
for our teams? - How can we develop the skills and behaviors which are key for our business? - How can we engage and retain the talent we
need for our future? While most other management disciplines have their standards and procedures, Human Resources still lacks a broadly
accepted basis for its work. - operational perspective Both the structured collection of reflected real-life experience and the multi-perspective
view support readers in making informed and well-balanced decisions. With this handbook, Springer provides a landmark reference work on
today’s HR management, based on the combined experience of more than 50 globally selected HR leaders and HR experts. Rather than
theoretical discussions about definitions, the handbook focuses on sharing practical experience and lessons learned from the most relevant
business perspectives: - cultural / emotional perspective - economic perspective - risk perspective
How to Write it
How to Write with Spontaneity and Control--and Live to Tell the Tale
Small Screen, Big Picture
Journalism
Devil's Honor
An Audience of One
The irresistible rhymes you need, in a book that?s fun to read. An entertaining and browsable reference, Nothing Rhymes with Orange is to
rhyme what Every Good Boy Deserves Fudge is to mnemonic devices. Revised and updated from the perennial seller Capricorn Rhyming
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Dictionary, this edition includes an introduction by children?s author Hope Vestergaard, as well as a phonetic spelling guide, a key to
rhyming sounds that are spelled differently, fun sidebars, and a list of poetic terms. Now anyone can quickly and easily find rhyming words
that end in: -act (abstract, attract, bract, cataract, compact, contract, counteract, detract) -ipsy (gipsy, tipsy) -isp (crisp, lisp, will-o?-thewisp) and countless others!
THE ADDICTIVE No.1 BESTSELLER AND INTERNATIONAL PHENOMENON OVER 20 MILLION COPIES SOLD WORLDWIDE THE BOOK THAT
DEFINES PSYCHOLOGICAL THRILLER Who are you? What have we done to each other? These are the questions Nick Dunne finds himself
asking on the morning of his fifth wedding anniversary, when his wife Amy suddenly disappears. The police suspect Nick. Amy's friends
reveal that she was afraid of him, that she kept secrets from him. He swears it isn't true. A police examination of his computer shows
strange searches. He says they weren't made by him. And then there are the persistent calls on his mobile phone. So what really did
happen to Nick's beautiful wife? 'Flynn is a brilliantly accomplished psychological crime writer and this latest book is so dark, so twisted
and so utterly compelling that it actually messes with your mind' DAILY MAIL 'A near-masterpiece. Flynn is an extraordinary writer who,
with every sentence, makes words do things that other writers merely dream of' SOPHIE HANNAH, Sunday Express 'You think you're
reading a good, conventional thriller and then it grows into a fascinating portrait of one averagely mismatched relationship...Nothing's as
it seems - Flynn is a fabulous plotter, and a very sharp observer of modern life in the aftermath of the credit crunch' THE TIMES 'One of the
most popular thrillers of the year is also one of the smartest... Flynn's book cleverly outpaces its neo-noir trappings and consistently
surprises the reader.' FINANCIAL TIMES
Ben Yagoda's How to Not Write Bad illustrates how we can all write better, more clearly, and for a wider readership. He offers advice on
what he calls "not-writing-badly," which consists of the ability, first, to craft sentences that are correct in terms of spelling, diction (word
choice), punctuation, and grammar, and that also display clarity, precision, and grace. Then he focuses on crafting whole
paragraphs̶with attention to cadence, consistency of tone, sentence transitions, and paragraph length. In a fun, comprehensive guide,
Yagoda lays out the simple steps we can all take to make our writing more effective, more interesting̶and just plain better.
Savvy companies recognize the value of a strong community. Think of Nike and its community of runners, Nike+, and you ll quickly
understand that creating and fostering an online community around a product or brand is a powerful way to boost marketing efforts, gain
valuable insight into consumers, increase revenue, improve consumer loyalty, and enhance customer service efforts. Companies now have
the unprecedented opportunity to integrate their brand s messaging into the everyday lives of their target audiences. But while
supporting the growth of online communities should be at the top of every company s priority list, all too often it falls by the wayside.
That s why brand strategy expert and digital marketer Lauren Perkins wrote The Community Manager s Playbook (#CMplaybook on
Twitter), a must-read guide for business and brand builders who need to strengthen their approach to online B2C community
management and customer engagement. As Perkins explains, if companies want to create thriving online communities focused on their
product or brand, they must do more than simply issue a few tweets a day, create (and then abandon) a Facebook page, and blog every
once in a while. Instead, organizations of all sizes must treat community management as a central component of their overall marketing
strategy. When they do, they will be rewarded handsomely with greater brand awareness, increased customer use and retention, lower
acquisition costs, and a tribe of consumers who can t wait to purchase their next product. Perkins not only teaches readers how to build
an engaging community strategy from the ground up, but she also provides them with the tactical community management activities
they need to acquire and retain customers, create compelling content, and track their results along the way. Distinctive in its
comprehensive, step-by-step approach to creating online communities that are fully consistent with a company s existing brand voice,
The Community Manager s Playbook: Explains how excellent community management provides a competitive advantage with a large
impact on sales Provides an in-depth overview of brand and business alignment Teaches readers how to identify their community's online
target audience and influence their needs and wants Details the appropriate online channels through which content should be distributed
Champions the use of an agile approach through repeated testing to maximize the return on every company investment Discusses the
many diverse metrics that can be used to measure community scope Today, there is no brand strategy without a community strategy.
Companies that are not developing communities are losing control of their brands and missing opportunities to optimize their marketing
investments. With The Community Manager s Playbook as their guide, however, marketing professionals and the companies and brands
they represent will be equipped with the tools they need to manage their online marketing efforts, engage their core customers at every
level, leverage community insights into the product development cycle, and ensure that their messaging is heard across all corners of the
digital landscape.
Blockbusters
The Adaptation Industry
Reading in Electronic Times
Smart Words
New Challenges
One Continuous Mistake
platform and cultures

Satellite marketing uses multiple social media sites as a series of marketing sub-stations or
"satellites." Each satellite is a stand-alone marketing effort, which means that if and when
your prospects are engaged, they are being introduced to your brand, your product and
services, and your community of users. Prospects presented with a call to action through
satellite marketing are more likely to act because they are actively engaged with your
message. Identifying opportunities for social media within integrated marketing
communications, Satellite Marketing outlines a proven process to help you create an
actionable strategic plan based on measurable goals. It provides business owners, CEOs,
CMOs, and sales people with a comprehensive strategy for leveraging new media and
integrating it with conventional marketing tactics. Traditional marketing is still important,
and the context of social media will make traditional tactics more effective. Dispelling many
of the myths surrounding social media, this book will help you: Develop an effective social
media strategy to boost sales and brand awareness Identify and target relevant markets
Create, deploy, and maintain effective satellites Measure the success of your satellite
marketing campaigns The book explains why successful marketing has evolved from productcentric to customer-centric. It presents valuable lessons learned from established
communications channels that apply to social media. It also details a step-by-step process to
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help you identify measurable goals, better understand your audience, create a strategy,
select the appropriate social media, build engagement, develop a communications plan, and
monitor performance. This book is written by Kevin Popović, the Founder of Ideahaus®. Mr.
Popovic is a speaker, educator, and was recently named a Top 20 Digital Marketing Strategist
for 2015 by the Online Marketing Institute.
Examines the opportunities available for writers in the television industry and negotiates its
complex corporate labyrinth to share advice on getting hired, television's business model, and
new media formats.
Report of a government investigation to better understand the role of digital trade -domestic commerce and international trade conducted via the Internet -- in the U.S. and
global economies, as well as the effects of barriers and impediments to digital trade that
impede U.S. access to global markets. The analysis provides findings at three levels: at the
firm level, through 10 case studies; at the industry level, through a survey of U.S. businesses;
and at the economy-wide level, using computable general equilibrium and econometric
models. This analysis shows that digital trade contributes to economic output by improving
productivity and reducing trade costs. Digital trade's combined effects of increased
productivity and lower trade costs are estimated to have increased U.S. real GDP by
$517.1-$710.7 billion (3.4-4.8%). Figures and tables. This is a print on demand report.
Shows all writers how effective writing can beas natural as telling a story to a friend, and as
easy as daydreaming.
Book Was There
The Social Media Industries
hit-making, risk-taking, and the big business of entertainment
How to Not Write Bad
a survey of selected issues
Social Media Is Bullshit
Why and How for Liberal Arts Teaching and Learning
A program for parents and professionals on how to raise kids who love to read, featuring interviews with
childhood development experts, advice from librarians, tips from authors and children’s book publishers, and
reading recommendations for kids from birth up to age five. Every parent wants to give his or her child a
competitive advantage. In Born Reading, publishing insider (and new dad) Jason Boog explains how that can
be as simple as opening a book. Studies have shown that interactive reading—a method that creates dialogue
as you read together—can raise a child’s IQ by more than six points. In fact, interactive reading can have just
as much of a determining factor on a child’s IQ as vitamins and a healthy diet. But there’s no book that takes
the cutting-edge research on interactive reading and shows parents, teachers, and librarians how to apply it to
their day-to-day lives with kids, until now. Born Reading provides step-by-step instructions on interactive
reading and advice for developing your child’s interest in books from the time they are born. Boog has done
the research, talked with the leading experts in child development, and worked with them to compile the
“Born Reading Essential Books” lists, offering specific titles tailored to the interests and passions of kids from
birth to age five. But reading can take many forms—print books as well as ebooks and apps—and Born Reading
also includes tips on how to use technology the right way to help (not hinder) your child’s intellectual
development. Parents will find advice on which educational apps best supplement their child’s development,
when to start introducing digital reading to their child, and how to use tech to help create the readers of
tomorrow. Born Reading will show anyone who loves kids how to make sure the children they care about are
building a powerful foundation in literacy from the beginning of life.
In the start of a sizzling new series, bestselling author Megan Crane takes readers deep into bayou country,
where the sultry swamp has nothing on the heat of Louisiana’s fiercest bikers: the Devil’s Keepers. Merritt
Broussard grew up knowing she had two choices if she stayed in Lagrange: run with the outlaws or get left in
their dust. So she got the hell out, leaving behind a bad-boy biker and scorching memories of their summer
fling. Now Merritt’s back, with trouble on her tail, and the sergeant-at-arms of the Devil’s Keepers is the one
person she can still trust. But Greeley isn’t the boy she remembers. He’s harder now, more dangerous—and
even more alluring. Joseph “Greeley” Shaw loves two things: his bike and his club. At eighteen, he escaped a
rough life, found the Devil’s Keepers on the wrong side of a bad weekend, and never looked back. Greeley
swore to live and die by their code: Devil’s Keepers first, Devil’s Keepers forever. No one comes between him
and his brothers—except for the tantalizing woman who touched his soul. Greeley’s the kind of man who
honors his commitments . . . and Merritt is one promise he’s determined to keep. Praise for Devil’s Honor
“Megan Crane’s Devil’s Keepers series opens with all the steamy heat of the Louisiana bayou. Fans of MC
romances will find plenty to enjoy amongst these very bad boys, and readers who like their romance full of
descriptive detail will love the lush settings and intimate character sketches.”—RT Book Reviews “Tightly
paced and intense.”—All About Romance “Great chemistry . . . Greeley is the rough and tough alpha male who
knows what he wants . . . and he gets it.”—Kelly’s Book Blog “Devil’s Honor was sexy and romantic with a
complex story. . . . [It] should not be missed.”—Janet Reads Books Praise for Megan Crane’s Make You Burn “If
you are looking for a hot and dirty read in the motorcycle club genre, then Megan Crane is a new voice to
follow. Her characters are gritty, unapologetic, and led by their animal instincts, whether in war or
love.”—Heroes and Heartbreakers “Crane piles on the passion and danger. . . . This tough and dirty world is
fascinating and satisfying in its own way.”—Publishers Weekly “Her style was so sultry and thick that I could
almost feel the sweat of the bayou and the pulse of Bourbon Street as I read. I sunk deep into the story and
enjoyed every minute of it.”—Guilty Pleasures Book Reviews
A targeted and insightful guide to the stages of writing fiction and memoir without falling into common traps,
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while wisely navigating the writing life, from an award-winning author and longtime teacher “A book-length
master class.” —The Atlantic Writing well does not result from following rules and instructions, but from a
blend of spontaneity, judgment, and a wise attitude toward the work—neither despairing nor defensive, but
clear-eyed, courageous, and discerning. Writers must learn to tolerate the early stages, the dreamlike and
irrational states of mind, and then to move from jottings and ideas to a messy first draft, and onward into the
work of revision. Understanding these stages is key. The Kite and the String urges writers to let playfulness
and spontaneity breathe life into the work—letting the kite move with the winds of feeling—while still holding
on to the string that will keep it from flying away. Alice Mattison attends also to the difficulties of protecting
writing time, preserving solitude, finding trusted readers, and setting the right goals for publication. The only
writing guide that takes up both the stages of creative work and developing effective attitudes while
progressing through them, plus strategies for learning more about the craft, The Kite and the String responds
to a pressing need for writing guidance at all levels.
This new Edition of Electronic Commerce is a complete update of the leading graduate level/advanced
undergraduate level textbook on the subject. Electronic commerce (EC) describes the manner in which
transactions take place over electronic networks, mostly the Internet. It is the process of electronically buying
and selling goods, services, and information. Certain EC applications, such as buying and selling stocks and
airline tickets online, are reaching maturity, some even exceeding non-Internet trades. However, EC is not just
about buying and selling; it also is about electronically communicating, collaborating, and discovering
information. It is about e-learning, e-government, social networks, and much more. EC is having an impact on
a significant portion of the world, affecting businesses, professions, trade, and of course, people. The most
important developments in EC since 2014 are the continuous phenomenal growth of social networks,
especially Facebook , LinkedIn and Instagram, and the trend toward conducting EC with mobile devices. Other
major developments are the expansion of EC globally, especially in China where you can find the world's
largest EC company. Much attention is lately being given to smart commerce and the use of AI-based analytics
and big data to enhance the field. Finally, some emerging EC business models are changing industries (e.g.,
the shared economy models of Uber and Airbnb). The 2018 (9th) edition, brings forth the latest trends in ecommerce, including smart commerce, social commerce, social collaboration, shared economy, innovations,
and mobility.
Now Write! Mysteries
Perfect Words for Poets, Songwriters, and Rhymers
Understanding Digital Literacies
The Cultural Economy of Contemporary Literary Adaptation
Create Your Own TV Series for the Internet
Write Right!
A Writer's Guide to the TV Business

Have you been asked to give a speech? Are you worried your nerves will get the better of
you? Do you need some tips on how to deliver your message clearly and effectively?
Perfect Speeches for All Occasions is an indispensable guide for anyone who has to give a
talk or presentation. Written by Matt Shinn, a professional speech writer with years of
experience in the field, it explains how to structure your speech so that it has the most
impact and gives practical advice about controlling your nerves on the big day. Whether
you're been asked to say a few words at a party or need to put together a high-level
presentation, Perfect Speeches for All Occasions has all you need to make sure you
perform with style and confidence. The Perfect series is a range of practical guides that
give clear and straightforward advice on everything from getting your first job to
choosing your baby's name. Written by experienced authors offering tried-and-tested tips,
each book contains all you need to get it right first time.
A provocative look at social media that dispels the hype and tells you all you need to
know about using the Web to expand your business If you listen to the pundits, Internet
gurus, marketing consultants, and even the mainstream media, you could think social media
was the second coming. When it comes to business, they declare that it's revolutionizing
advertising, PR, customer relations—everything. And they all agree: it is here to stay.
In this lively, insightful guide, journalist and social critic B.J. Mendelson skillfully
debunks the myths of social media. He illustrates how the notion of "social media" first
came to prominence, why it has become such a powerful presence in the marketing field,
and who stands to benefit each time it's touted in the press. He shows you why all the
Facebook friends and Twitter followers in the world mean nothing to you and your business
without old-fashioned, real-world connections. He examines popular tales of social media
"success," and reveals some unsettling truths behind the surface. And he tells you how to
best harness the potential of the Internet—without spending a fortune in the process.
Social media is bullshit. This book gives the knowledge and tools you really need to
connect with customers and grow your brand.
Based on the Zen philosophy that we learn more from our failures than from our successes,
One Continuous Mistake teaches a refreshing new method for writing as spiritual practice.
In this unique guide for writers of all levels, Gail Sher—a poet who is also a widely
respected teacher of creative writing—combines the inspirational value of Julia Cameron's
The Artist's Way with the spiritual focus of Zen Mind, Beginner's Mind. Here she
introduces a method of discipline that applies specific Zen practices to enhance and
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clarify creative work. She also discusses bodily postures that support writing, how to
set up the appropriate writing regimen, and how to discover one's own "learning
personality." In the tradition of such classics as Writing Down the Bones and If You Want
to Write, One Continuous Mistake will help beginning writers gain access to their
creative capabilities while serving as a perennial reference that working writers can
turn to again and again for inspiration and direction.
Both public and academic libraries are invested in the creation and distribution of
information and digital content. They have morphed from keepers of content into content
creators and curators, and seek best practices and efficient workflows with emerging
publishing platforms and services. The Library Publishing Toolkit looks at the broad and
varied landscape of library publishing through discussions, case studies, and shared
resources. From supporting writers and authors in the public library setting to hosting
open access journals and books, this collection examines opportunities for libraries to
leverage their position and resources to create and provide access to content.
The Most Common Writing Problems and the Best Ways to Avoid Them
Using Right-brain Techniques to Release Your Expressive Powers
Using Social Media to Create Engagement
Digital Trade in the U. S. and Global Economies
How to Write It, Third Edition
Suspense, Crime, Thriller, and Other Mystery Fiction Exercises from Today's Best Writers
and Teachers
Vocabulary for the Erudite
Andrew Piper grew up liking books and loving computers. While occasionally burying his nose in books, he was going to computer
camp, programming his Radio Shack TRS-80, and playing Pong. His eventual love of reading made him a historian of the book and
a connoisseur of print, but as a card-carrying member of the first digital generation—and the father of two digital natives—he
understands that we live in electronic times. Book Was There is Piper’s surprising and always entertaining essay on reading in an
e-reader world. Much ink has been spilled lamenting or championing the decline of printed books, but Piper shows that the rich
history of reading itself offers unexpected clues to what lies in store for books, print or digital. From medieval manuscript books to
today’s playable media and interactive urban fictions, Piper explores the manifold ways that physical media have shaped how we
read, while also observing his own children as they face the struggles and triumphs of learning to read. In doing so, he uncovers
the intimate connections we develop with our reading materials—how we hold them, look at them, share them, play with them, and
even where we read them—and shows how reading is interwoven with our experiences in life. Piper reveals that reading’s many
identities, past and present, on page and on screen, are the key to helping us understand the kind of reading we care about and
how new technologies will—and will not—change old habits. Contending that our experience of reading belies naive generalizations
about the future of books, Book Was There is an elegantly argued and thoroughly up-to-date tribute to the endurance of books in
our ever-evolving digital world.
A first of its kind, all-in-one guide to creating short-form TV series for the Internet. Written in a hip and entertaining style in the
language of the cyber generation, this book guides the aspiring videomaker from an initial series idea through writing, production,
and uploading and marketing a polished pilot and successive episodes of his or her own original Internet TV series.
How and where to use 500 of the words that make you sound more cultured, worldly, and downright smart. Whoever said sounding
smart had to be painful? It's all in how you acquire the "ten-dollar words" of English. Smart Words makes fast and smooth learning
of words such as prelapsarian, sedulous, sybaritic and draconian. How? By sticking to ultra-simple definitions, then offering a
memorable--and often funny--description of when or why to use the word. A sample sentence shows you how. And the phonetics
are a snap. Here's the description of sybaritic, defined as luxurious: "Make that luxurious with a capital S. The word got its start
from Sybaris, an ancient Greek city known for being a tad over the top in the pamper-me department." Whether you're a word lover,
a fan of quirky reference books, or simply in need of a vocabulary makeover, Smart Words will help you be smart(er) about the
words you use and the way you use them.
Teaching writing across the curriculum with online tools
Perfect Speeches for All Occasions
Handbook of Human Resources Management
a tumblr book
Reclaiming Creativity for Its Own Sake
Four Noble Truths for Writers
Web Writing
Violet on the Runway
The creator of the Unmistakable Creative podcast makes a counterintuitive argument: By focusing your creative work on pleasing yourself, you can increase your
productivity, happiness, and (eventually, paradoxically) the size of your audience. Creating for your own pleasure--whether you're writing a novel, composing
songs, or painting a landscape--can seem pointless. It's tempting to focus on pursuing money and fame, rather than the process itself. But as Srini Rao warns,
creating then turns into a chore that can harm your self-esteem and suck the pleasure out of life, rather than being a source of joy. Rao, host of the podcast The
Unmistakable Creative, argues that we should counter this thinking by intentionally creating art for ourselves alone--an audience of one. In this book he shares
the fascinating true stories of creatives who took this path, along with actionable tips and the research of creativity experts. You'll learn, for example: • How
Oprah's intentional focus on her own work rather than the opinions of everyone else catapulted her into one of the most popular talk shows of all time. • How
being process-driven can not only help you produce more work, but can make you happier outside of your creative time. • How to put together a creative "team of
rivals" whose feedback can help you hone your craft and filter out useless feedback. By playing to an audience of one, we can find more happiness, increased
productivity, and a greater sense of community.
Take On Hollywood and Make It as a Television Writer. From mediabistro.com, the media industry’s most well-respected source for jobs, professional
development, and community, this inside-the-business guide gives you the knowledge and tools you need to infiltrate Hollywood and land a job as a TV writer.
That’s right—Small Screen, Big Picture gives you a competitive edge over millions of other aspiring writers who share your talent, creativity, and determination . .
. because after reading these pages, you’ll have the one thing they lack: an understanding of the business of television. This journey into Hollywood’s inner
workings not only details how networks, studios, and production companies work together, it teaches you how the process affects the creation and writing of TV
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series, how shows make money, and—ultimately—how you can use this information to break into the industry. You’ll learn: • What really goes on in the inner
sanctum of the writers’ room—and how to be a part of it • How today’s TV business model works—and how rapidly it’s changing • Who has the power to buy a
show idea—and how to pitch your own • How new media formats are changing television—and how to use them to your advantage • Which jobs will kick-start
your TV writing career—and how to get hired • And much more . . . Armed with this solid foundation of knowledge, you’ll be ready to plan your entry into the
industry and begin your successful TV writing career.
A wallflower in the spotlight can do one of two things: wilt, or blossom... Violet Greenfield's life changes forever when a lady in giant Chanel shades tells her she
could be IT, the next Kate Moss-but taller, and without the PR problems. That's how Violet winds up with a business card in the front pocket of her jeans on her
first day as a senior in high school. Angela Blythe from Tryst Models in New York City wants to put Violet on a plane and whisk her into the world of highheeled boots and oversized sunglasses. Tall, skinny Violet, who's been P-L-A-I-N practically forever. And guess what? She's going. Look out for Violet by Design,
coming in March 2008 from Berkley Jam.
Understanding Digital Literacies Second Edition provides an accessible and timely introduction to new media literacies. This book equips students with the
theoretical and analytical tools with which to explore the linguistic dimensions and social impact of a range of digital literacy practices. Each chapter in the
volume covers a different topic, presenting an overview of the major concepts, issues, problems, and debates surrounding it, while also encouraging students to
reflect on and critically evaluate their own language and communication practices. Features of the second edition include: • expanded coverage of a diverse
range of digital media practices that now includes Instagram, Snapchat, TikTok, Tinder, and WhatsApp; • two entirely new chapters on mobility and materiality,
and surveillance and privacy; • updated activities in each chapter which engage students in reflecting on and analysing their own media use; • e-resources
featuring a glossary of key terms and supplementary material for each chapter, including additional activities and links to useful websites, articles, and videos.
This book is an essential textbook for undergraduate and postgraduate students studying courses in new media and digital literacies.
Mediabistro.com Presents Small Screen, Big Picture
Gone Girl
Born Reading
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